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ABSTRACT

This paper develops an agency-transaction cost model of foreign direct investment
(FDI) by Japanese MNEs in Australian manufacturing, financial services and
tourism in the 1990s. A survey questionnaire, constructed using the theory, was
completed by 69 Japanese MNEs operating in Australia. Based on the questionnaire
information, this study uncovers the staged involvement in the Australian economy
by Japanese MNEs. The firm-specific ownership advantages and location-specific
determinants leading to Japanese FDI are analysed, with comparisons across
industry sectors and time. Strategic factors in the FDI decision are found to be
unimportant. The paper also investigates the choice of licensing as an alternative
type of involvement in Australia by Japanese MNEs.
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JAPANESE FDI IN AUSTRALIA IN THE 1990S: MANUFACTUR-
ING, FINANCIAL SERVICES AND TOURISM

Introduction

The Japan–Australia economic relationship has dominated Australia’s external economic

relations since the 1970s. Japan has been Australia’s largest export market since the late 1960s

and its second largest source of imports since the 1970s (Drysdale 1992). But only in the last

decade have Japanese multinational enterprises (MNEs) become significant investors in the

Australian economy. Since the early 1980s, the contribution of Japanese MNEs to the flow of

new direct investment has risen from about 20 per cent to nearly 30 per cent of Australia’s total

inflow of direct investment. Today, Japan is Australia’s third largest foreign investor measured

by levels of foreign direct investment (FDI) (see Table 1) and Australia’s largest foreign

investor measured by the flow of FDI (see Table 2). Australia is also important to Japan, ranking

as its fourth largest single investment location.

Table 1 Shares in level of direct investment in Australia, 1981–91

                    Japan                          United States                      United Kingdom                 Total
% US$m % US$m % US$m US$m

1981 5.0 1,480 35.5 11,136 36.5 10,779 29,532
1982 6.1 1,828 37.0 11,049 33.4 9,978 29,853
1983 6.9 1,917 39.5 10,832 32.6 8,956 27,456
1984 7.5 2,159 36.1 10,405 30.9 8,915 28,790
1985 7.5 2,139 33.6 9,558 31.3 8,893 28,430
1986 10.2 2,892 33.3 9,431 30.3 8,580 28,335
1987 10.9 3,283 34.7 12,570 29.3 10,581 36,145
1988 10.9 5,156 30.5 14,494 31.6 14,993 47,443
1989 13.2 8,218 26.6 16,565 30.7 20,676 62,365
1990 14.3 9,929 26.9 18,764 28.7 19,978 69,582
1991 16.2 12,397 26.9 20,568 25.2 19,271 76,421

Source: Drysdale (1992).
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Table 2 Shares in flow of direct investment into Australia, 1980/1–1990/1

                      Japan                       United States                       United Kingdom Total
% US$m % US$m % US$m US$m

1981 13.4 371 35.0 969 27.5 761 2,765
1982 18.4 475 16.9 437 24.7 639 2,584
1983 37.9 379 6.5 66 47.5 475 1,002
1984 19.5 352 -28.7 -520 42.6 771 1,809
1985 8.0 162 -0.1 -12 61.6 1,244 2,021
1986 31.4 788 24.4 614 17.1 430 2,508
1987 13.5 421 30.6 954 21.1 659 3,121
1988 26.0 1,475 21.2 1,202 15.6 884 5,663
1989 25.3 2,258 15.3 1,367 14.7 1,313 8,919
1990 24.3 1,137 38.1 1,781 5.8 271 4,678
1991 28.8 1,871 20.8 1,355 4.5 292 6,507

Source: Drysdale (1992).

Japanese FDI has been concentrated in agriculture, mining, transport equipment and

finance, with a recent burst of investment in tourism and real estate (see Table 3). Japanese

MNEs are under-represented in manufacturing, with only 8.5 per cent of total Japanese FDI in

manufacturing, 41 per cent of which is in transport equipment. This skewed distribution of

Japanese FDI has raised questions about the motivation and reasons for Japanese investment

in Australia that have gone unanswered in the absence of firm-specific microeconomic data. The

present study corrects this deficiency, qualitatively testing an FDI model of the reasons for

Japanese investment and providing new information on the control of Japanese subsidiaries in

Australian manufacturing, tourism and financial services. The paper is part of a larger project

which also investigates the relations between Japanese subsidiaries and Australian suppliers

and the work and labour practices of Japanese subsidiaries.

The sample

There are no comprehensive listings of Japanese MNEs in Australia. Our sample was primarily

drawn from A Directory of Japanese Business Activity in Australia, 1992 prepared by the

Australia–Japan Economic Institute (1992). This list was supplemented by additional informa-

tion from the Japanese Chamber of Commerce and Industry in Melbourne and Sydney, the

Japanese Society of Melbourne and a private listing of Japanese firms lodged in the Australia–
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Japan Research Centre, Australian National University. A Directory of Japanese Business

Activity in Australia, 1992 was utilised because we required the postal and e-mail addresses

and name of the managing director or chairperson of each Japanese company.

Table 3 The sectoral distribution of Japanese and all FDI in Australia as at June 1991

Japan Total foreign Japanese share
Sector (US$m) (US$m) (%)

Agriculture np 1,134 52.6a

Mining 1,649 9,980 16.5
Total manufacturing 1,901 22,256 8.5
Transport equipment 672 1,641 41.0
Wholesale and retail 1,465 11,766 12.5
Finance 3,268 12,450 26.2
Total 12,397 76,421 16.2

Note: a This is the 1989 share as the 1991 figure for agriculture was unavailable at the time.

Source: Drysdale (1992).

Table 4 presents a population estimate of Japanese MNEs in Australia, using the above

information and the annual report on Japanese Overseas Investment published by Tokyo

Keizai Shinposha (1993). This latter report is not accurate, however, with firms listed as

manufacturing that only had sales offices in Australia. It was also difficult to disaggregate

manufacturing firms from service and agricultural firms. We corrected for many of these errors.

In addition, many of the smallest firms in Japanese Overseas Investment were no longer

operating in Australia or could not be located. The characteristics of the sample population of

firms that we surveyed are also given in Table 4, along with the characteristics of the

respondents. Generally, Table 4 suggests that our survey mailing list is broadly representative

of the population estimate, although large firms in financial services and tourism may be over-

represented. In financial services and tourism we have 49 per cent and 65 per cent of the

population firms in our mailing list by 80 per cent and 93 per cent of the employees. Our

respondent firms are also broadly representative of the survey firms, although we had responses

from 62 per cent of the general trading companies but 80 per cent of the employees in this sector.

Table 5 gives the ASIC breakdown for our sample of manufacturing firms. Compared with
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Kreinin’s (1989) sample of manufacturing firms, which concentrated on auto makers and part

suppliers, our sample is more widely distributed across manufacturing sectors. The Appendix

provides a breakdown of the respondent firms, using sales, paid-up capital, net profit, R&D

spending and employment.

Table 4 Sample size

Population estimatea          Survey mailing list estimateb        Respondents
Industry sector Firms Employees Firms Employees Firms Employees

Manufacturing 69 31,500 53 26,200 20 10,187
Financial services 68 1,500 33 1,200 26 883
Tourism 54 10,500 35 9,800 15 4,457
Trading companies 20 1,200 13 700 8 564

Sources: a Tokyo Keizai Shinposha (1993).
b Australia–Japan Economic Institute (1992).

Table 5 ASIC classifications for manufacturing firms

ASIC classification ASIC code Samplea Kreinin

Meat products 211 2
Milk products 212 1
Other chemical products 276 1
Non-ferrous metals, basic 296 2
Motor vehicles and parts 323 5 10
Boats 324 1
Appliances and electrical equipment 335 4 6
Rubber products 346 1
Plastic products 347 2
Motor vehicle dealers 486 1
Other business services 638 1 4

Note: a Sample 20, total responses 21.

Sources: University of Melbourne/University of NSW survey (1994); Kreinin (1989).
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The 26 firms engaged in financial services ranged across four broad categories of licensed

banks, money market corporations, insurance, and a diverse group of general financiers, in-

house leasing finance and two non-respondents to the question of business category. The three

licensed banks that concentrated on wholesale banking services dominated the rest of the firms

in financial services in terms of the average number of employees (70) and paid-up capital ($79

million). The five insurance companies, whose business was largely directed towards investing

in equities, bonds and property, were the next highly capitalised, at $50 million, except that three

of the firms did not disclose their local capitalisation. However, the insurance companies

operated with very small staff in Australia, with an average of only 10 members. Ten of the 11

money market corporations — whose businesses covered the full gamut of merchant banking

— that responded to the question had an average capitalisation of $40 million. Average

employment across all 11 corporations was 31, although this was dominated by an outlier with

a workforce of 120. The remaining group, which included a diverse set of activities including

equipment leasing, had the lowest capitalisation at $19 million, with one of the seven choosing

not to disclose this information. Average employment amongst this group was 41. Once again,

this figure was dominated by one firm which had 210 employees. The average without this

observation fell to 13.

The 15 firms engaged in tourism were either tourist resort/hotel operators or travel agents.

The firms varied considerably in size as measured by the number of employees: three had only

a handful of employees, one had 18, seven had between 75 and 250 employees, two had between

550 and 850, one had about 2,000 employees, and one did not reply. Average employment was

328. The sorts of tourism services provided by the firms included, in addition to accommodation,

airport welcomes and reconnaissance, transfers to and from airports, and the provision of tourist

coaches, tour leaders, interpreters and guides.

Staged involvement

Table 6 shows that almost half of all Japanese manufacturing FDI measured in terms of the

number of firms occurred before 1980, although the last decade has witnessed a rapid growth

in the number of Japanese MNEs operating sales and production facilities in manufacturing.

FDI in financial services and tourism is more recent, with only three of the 26 financial service

firms in our survey investing in Australia before 1978 and four of 15 tourist firms investing

before 1986.
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Table 6 Timing of Japanese FDI

Manufacturing Financial services Tourism

Pre-1950 1
1950s 1
1960s 4 1 1
1970–74 1 1 2
1975–79 2 1 1
1980–84 2 1
1985–89 6 21 9
1990–92 3 1 2

Japanese financial service and manufacturing firms have had a long history of involve-

ment in the Australian economy. Seventy per cent of the financial service firms had pre-FDI

involvement in Australia through representative offices or joint ventures or both. Seventeen of

the 20 manufacturing MNEs had previous export involvement via general trading companies,

Australian agents and representative offices. Pre-1980 and post-1980 manufacturing investors

had similar levels of pre-FDI involvement through export agents.

These multiple modes of pre-FDI involvement are typical of the stage pattern of MNE

involvement in host countries. British and American multinationals in the pre-1945 period

progressed from exporting via agents to representative office, then sales branches and

production plants (Nicholas 1983; Wilkins 1970) and a similar pattern has been discovered for

recent Japanese MNEs in the United States (Drake and Caves 1992). The explanation for staged

involvement by MNEs draws explicitly on agency theory, which forms part of the dominant

paradigm for FDI outlined below (Nicholas 1983).

In manufacturing, 42 per cent of all Japanese FDI was wholly-owned subsidiary and 21

per cent greenfield joint venture  investment, with the remaining 37 per cent comprised of

takeovers and mergers. There has been an aversion by Japanese firms to enter into takeovers,

mergers and joint ventures in the United States (Yamawaki 1994, pp. 96–104; Froot 1991;

Kester 1991) although recently there has been a move towards non-greenfield investments by

Japanese MNEs (Caves 1993). Our data show that 38 per cent of the pre-1980 Japanese firms

selected greenfield investment, rising to 82 per cent for the post-1980 firms, of which 36 per cent

was comprised of joint ventures. Financial firms (89 per cent) and tourist firms (100 per cent)

opted overwhelmingly for greenfield investments, including greenfield joint ventures.
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The theory of FDI and the MNE

The theory of FDI is the theory of an MNE, a firm that operates in two or more countries under

a clear decision-making system linked by ownership or other form of control with the sharing

of knowledge and resources, which allows coherent and common policies and strategies. FDI

involves two simultaneous and interdependent decisions by the firm: the choice of location for

an overseas investment and the choice of the multinational form. The theory of FDI and the

theory of the MNE have been integrated into a generic internalisation model of overseas

involvement, although strategic and trade issues provide a twist to the basic model. The rationale

for the MNE requires the firm to ‘internalise’ transactions when markets fail.

Firms select the FDI firm in order to internalise transactions which occur in imperfect

intermediate product markets for the purchase of raw materials and components and imperfect

markets for the sale of firm-specific know-how. Intermediate product markets are subject to

uncertainty and asymmetric information, which allows sellers, who have better and different

information than buyers, to act opportunistically in supplying inputs. It is costly to write spot

market contracts to monitor, bond and enforce input purchases. Firms are vulnerable to post-

contract opportunistic ‘hold-up’ by input suppliers when the firm has invested in specialised

physical and human capital assets dependent on the inputs and transactions are frequent. Given

the high costs of arm’s-length market contracting, firms select alternative arrangements for

securing inputs, including franchises, licences, strategic alliances, long-term contracts and FDI.

Arm’s-length markets also fail to secure the full value through market sale of the firm’s

intangible assets, including product and process technology, work and managerial practices,

advertising, marketing and distribution skills and brand-name and parent reputation advan-

tages. The problem arises from the public good characteristics of intangible assets, when their

use in several different applications and locations does not diminish their value in their original

use or location (Caves 1982). In contrast to physical capital, know-how related to process and

product technology, marketing and distributing, brand names and trademarks, reputation for

quality, managerial expertise and work practice techniques are difficult to patent, making the

protection of property rights over these assets problematical (Hymer 1976; Dunning 1977;

Buckley and Casson 1976; Casson 1979; Hennart 1982). Due to uncertainty and asymmetric

information between buyer and seller, market sale fails to correctly value and appropriate the

full returns from the firm’s intangible assets. Firms ‘go international’ to exploit these firm-

specific intangible assets internationally whether though licensing, franchising, strategic

alliances or FDI.
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Table 7 Average score for the motives for Japanese FDI (standard errors in brackets)

Motive Manufacturing Financial services Tourism

To supply Australian market 3.9 (0.5)
To supply Japanese market 2.0 (1.1)
Promote exports from parent to Australia 2.3 (1.2)
To supply other Japanese companies in Australia 1.3 (0.5)
Supply other countries 2.7 (1.1)
To supply Japanese tourist market 3.7 (0.5)
To supply non-Japanese tourist market 2.9 (1.0)
To service other Japanese companies in Australia 3.1 (0.8) 2.4 (0.9)
To establish a market presence 3.3 (0.9) 3.5 (0.8)
To complete a global network 3.8 (0.4) 2.7 (1.3)
Service parent’s Japanese client companies in Australia 3.6 (0.7)
Service Japanese customers of business group in Australia 3.4 (0.9)
Service Australian customers involved in trade with Japan 3.0 (1.2)
Service Australian customers without Japanese connections 2.8 (1.2)
Gain experience in securities markets 2.8 (1.2)
Trade in securities market 2.8 (1.2)
Investment in property 2.1 (1.3)
Facilitate inter-office treasury operations 2.3 (1.0)
Involvement in yen–dollar trades 2.5 (1.3)

Note: The scores are calculated by assigning 1 to no importance, 2 to low importance, 3 to medium importance
and 4 to high importance.

From the business history literature there is evidence that firm-specific intangible assets

gained through operating a multiplant and national system of production and distribution

provided important ‘governance’ advantages to MNEs (Wilkins 1970; Nicholas 1982).

Recently, economists have shifted their focus from product and process technologies which lead

firms to make their initial FDI to the advantages gained from operating a global enterprise that

allow MNEs to reinvest in existing markets or make subsequent investments in new overseas

countries (Kogut 1990, 1994; Nicholas 1989). Japanese firms investing in Australia have a long

history of coordinating the flow of product, process, management and labour practices know-

how and information across a network of subsidiaries in Asia, Europe and the United States.

This governance knowledge facilitates investment in new countries. Besides being part of the

parent’s administrative structure that coordinates worldwide operations, these governance

advantages include favoured access to parent technology and factor inputs, dynamic entrepre-

neurship and product diversification expertise.
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FDI as the mode for intra-firm transfers of intangible assets only occurs when it is

economical for the MNE to exploit its intangible assets internally rather than to rely on

intermediate contractual arrangements such as licences, franchises and strategic alliances.

Transfers of ownership advantages through intermediate contracts are not costless, incurring

the costs of writing, bonding, monitoring and enforcing an incentive contract concerning the use

of the firm’s know-how. These incentive contracts are between the firm (principal) and its

overseas licensee (agent); the firm (principal) and its overseas franchisee (agent); and the firm

(principal) and its partners in a strategic alliance (agent). Incentive contracts are written to

reduce shirking and opportunism by agents (licensees, franchisees and alliance partners).

Shirking refers to the amount of energy agents put into task completion which occurs when the

agent provides a substandard service or product. Licensees and franchisees who shirk

depreciate the principal’s reputation and brand name. Agents behave opportunistically, when

they use their superior information — for example, knowledge of local market conditions — in

their own self-interest rather than in the interest of the principal. It is costly for the principal to

monitor shirking and opportunism. MNEs exist when intra-firm transfers of ownership

advantages are more efficient than intermediate contracts such as licences, franchises and

strategic alliances.

MNEs are frequently superior to intermediate arrangements for transferring know-how

internationally when the intangible assets are knowledge based, concentrated in teams of skilled

workers and involve work practices, advertising and network coordination. Intangible asset

transfers within MNEs are costly, requiring complex incentive contracts between the parent and

its overseas managers and workers which are monitored by sophisticated administrative

structures, accounting systems and reporting devices (Teece 1976; Carlos and Nicholas 1990,

1993). Compared with franchises, licences and strategic alliances, the internal organisation of

MNEs provides superior mechanisms for managerial control and dispute resolution between

foreign subsidiaries and the parent.

Simultaneous with the choice of MNE as the form for transferring firm-specific advan-

tages internationally, Japanese firms also decide on the location for direct investment in service

and production facilities. Foreign direct investment means it is more profitable to combine the

firm’s ownership advantages with factor inputs in a selected location than with factor inputs in

some other location. Locational factors include production costs (wage rates/labour costs;

energy costs; input and component availability and price; tax rates), transfer costs (tariffs and
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non-tariff restrictions; transport costs), financial assistance from federal and state governments,

market size and growth potential and political stability.

Besides ownership advantages and location factors, MNEs invest overseas in response

to rivals. There is now a substantial literature on inter-MNE competition, with MNEs

‘following’ rivals or pre-empting rivals through FDI. In an oligopolistic-reaction model,

Knickerbocker (1973) constructed entry concentration indexes which measured the bunching

of FDI in a particular country and Graham (1974) found that MNEs confronted by a rival in their

home country responded by making a foreign direct investment in the challenger’s country.

Ownership advantages of Japanese MNEs

Table 7 lists the motives behind investment  in Australia by Japanese MNEs. Manufacturing

firms came to supply the Australian market (3.9), while financial service firms came to service

their parent’s Japanese clients (3.6) or other Japanese firms in Australia (3.4) and to complete

a global network (3.8). Japanese tourist firms invested to supply the Japanese tourist market

(3.7) and to establish a market presence (3.5). Japanese manufacturing MNEs did not invest in

Australia to supply other Japanese firms. The standard errors reported in Table 7 show that for

scores greater than 3.3 (and for scores below 1.5) the value of the responses were not spread

out, indicating that the responses were fairly similar.

In an open-ended question into their reasons for investing in Australia, Japanese general

trading companies and firms in manufacturing, tourism and financial services gave similar

responses. In the areas of manufacturing, Japanese firms invested overwhelmingly to secure a

market, variously described as ‘to secure a regular outlet for products’, ‘to support a customer

base’ and ‘to cover the Australian market’. Most respondents gave multiple reasons. In

manufacturing, three firms invested to secure raw material supplies; three firms to overcome

local content rules or other regulations; and three firms as part of the parent’s wider strategy of

globalisation, including ‘to develop Pacific market’ or ‘internationalisation’. In the financial

services area, Japanese firms came to Australia to service Japanese clients and as part of the

parent’s internationalisation strategy, with a number of respondents seeking to do business in

a growing and liberalised investment market. Japanese firms invested in tourism due to location-

specific advantages or to secure a growing export market in tourism.

The responses in Table 7 and the open-ended responses did not clearly differentiate

between the firm-specific advantages which allowed Japanese MNEs to compete in Australia
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and the location-specific factors which led to Australia being  the preferred country for Japanese

FDI. Ownership advantages and locational factors can be disentangled using a number of

specific survey questions which focused on the competitive advantages and motives for

Japanese firms investing in Australia.

Table 8 scores the ownership advantages identified by Japanese MNEs. Again, the

standard errors for high average scores suggest that the variances are quite concentrated, with

the responses similar across ownership advantages and also across industries. Japanese

manufacturers investing in Australia relied mainly on firm-specific product or production

ownership advantages. Our sample of firms identified product quality (3.7) as their most

significant advantage, with product price (3.2), after-sales service (3.4), parent’s reputation

(3.3) and maintaining product delivery dates (3.3) as the next most important ownership

advantages. These advantages were linked to production advantages, especially in-house

quality control (3.7) and quality of inputs (3.3), to create a strong product–production quality

advantage. Advertising and marketing (2.9) scored poorly as intangible assets, although

parent’s reputation (3.3) provided some partial support for the finding of Drake and Caves

(1992) that sales promotion, as a proxy for goodwill, was an important intangible asset

explaining Japanese FDI in the United States in the 1980s. Scale economies (2.6) scored poorly,

confirming recent empirical work which shows that production economies are relatively

unimportant in the FDI decision.

These findings are broadly in line with the results of Dunning’s (1986) study on Japanese

manufacturing investment in the United Kingdom, where product quality, price and reliability,

keeping delivery dates and after-sales service scored highest in the product advantage category

and process technology and quality of inputs ranked high in the production advantage category.

For Japanese firms in the United Kingdom, work organisation and management philosophy

scored highest, with industrial relations an important advantage. Work organisation, industrial

relations and management style all scored 3.1 or 3.2 in our study — not a sufficiently high

enough score to qualify as a significant production advantage.

Governance advantages scored low in Table 8. Manufacturing MNEs in Australia

claimed little competitive advantage from being part of worldwide operations (2.9) or from

having favoured access to parent’s inputs (2.4), technology (2.9), product diversification know-

how (2.6) or scale economies (2.6). Recent research has shown that sequential investments,

especially by manufacturing MNEs, rely on scope economies related to headquarter coordina-

tion and network flexibility proxied by our governance ownership advantages (Kogut 1990).
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Table 8 Average score of the competitive ownership advantage of Japanese MNEs
(standard errors in brackets)

Advantage Manufacturing Financial services Tourism

Patent protection 2.6 (1.2)
Product quality 3.7 (0.8)
Product price 3.2 (1.0)
Keeping delivery dates 3.3 (0.8)
After sale service 3.4 (0.8)
Advertising and marketing methods 2.9 (1.1) 2.5 (1.1) 3.4 (0.7)
Process technology 3.3 (1.0)
Work organisation 3.1 (0.9) 2.8 (1.0)
Purchasing techniques 2.9 (0.9)
Industrial relations 3.2 (1.1) 2.7 (1.1)
Materials usage 2.9 (1.0)
Incentive schemes 2.3 (0.8) 2.3 (0.9)
Management style 3.1 (0.9) 2.9 (0.9)
In-house quality control 3.7 (0.8)
Quality of inputs 3.3 (0.9)
More dynamic entrepreneurship 3.1 (1.1) 2.8 (0.9)
Favoured access to parent inputs 2.4 (1.1)
Favoured access to parent technology 2.9 (1.1)
Economies of scale 2.6 (1.1)
Product diversification 2.6 (0.9)
Parent’s reputation 3.3 (1.0) 3.6 (0.6) 3.4 (0.8)
Part of worldwide operations 2.9 (1.0) 3.5 (0.8) 2.7 (1.1)
Other 0.3 (0.0) 1.0 (0.0)
Lower cost of funding 3.0 (1.2)
Knowledge of customers’ needs 3.6 (0.7)
Finer margins and lower commissions 2.7 (1.0) 2.8 (1.0)
Speed and quality of service 3.6 (0.6) 3.4 (0.9)
Relationships with customers 3.8 (0.4)
Relationships within company group 3.3 (1.0) 3.0 (0.7)
Dealing room and back office technology 2.5 (1.0)
Range of products and services offered 3.1 (0.8) 3.5 (0.9)
Know Japanese language 3.8 (0.5)
Know Japanese tastes and preferences 3.6 (0.7)
Relationship with other Japanese companies 2.7 (0.7)
Training and skills of staff 2.9 (0.9) 3.7 (0.5)

Note: The scores are calculated by assigning 1 to no importance, 2 to low importance, 3 to medium importance
and 4 to high importance.

Such scope economies laid the basis for the strategy of Japanese globalisation in the 1980s.

(Kume and Totsuka 1993, p. 29). In our sample, nearly half of all FDI by Japanese

manufacturing firms occurred before 1980, and overwhelmingly these pre-1980 investors
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scored the importance of global network advantages (2.4) low. However, for post-1980

investors, the global network advantage was scored 3.4, making it an important ownership

advantage for Japanese firms investing in Australia. Dunning’s (1986, p. 39) governance

advantages for Japanese firms investing in the United Kingdom also scored poorly, with access

to parent’s administrative services scoring 2.2, which is broadly comparable with our global

network advantage. Dunning’s study dealt mainly with pre-1980 Japanese investors before

governance ownership advantages became important.

Japan’s corporate organisation provides potential ownership advantages, since there is

evidence that Japanese MNEs transfer some aspects of their work organisation and supplier

relationships to host countries. Characterised by horizontal information flows, Japanese

corporate structure contrasts with the vertically integrated hierarchical corporate organisation

typical of Western firms (Aoki 1990). Life-time employment, seniority wages and enterprise

unions have identified the outward manifestations of the ‘unique’ form of Japanese business

organisation, although recent research has modified the alleged uniqueness of each of these

institutions. Within large Japanese firms, work is organised in teams within and between

workshops and quasi-vertical integration characterises interfirm cooperation. As a result,

information flows are decentralised and organised horizontally, offering an alternative organi-

sational structure to the centralised, specialised and hierarchical organisation of information

and work in Western firms. A major aspect of our research project focused on work practices

within Japanese subsidiaries and their supplier networks in Australia. These results are still

being analysed but it is clear from Table 8 that intangible assets related to quality control and

delivery time were significant ownership advantages.

For Japanese financial service firms a slightly different pattern arose than for manufac-

turing MNEs. Governance proxies — completing the global network (3.8) in Table 7 and

relationships within the company group (3.3) and relationship with the parent’s Japanese clients

(3.8), knowledge of customer needs (3.6) and part of worldwide operation (3.5) in Table 8 —

scored highly (with low values for the variances). Also important in the financial sector were

the parent’s reputation (3.6), a proxy for brand name and goodwill, and speed and quality of

service (3.6), providing the main product advantages to financial firms. The governance

variables, especially ties with parent’s clients, also operated as important intangible assets for

Japanese financial firms investing in the United States and Europe. The lower cost of lending,

which was an important advantage for Japanese firms in the United States and Europe, scored

3.0 in Australia (Hawawini and Schill 1994, pp. 252–68). Unlike Japanese financial MNEs
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investing in Europe, our sample firms did not invest in Australia to gain access to information

on the operation of international financial markets.

There were two major competitive advantages for tourist MNEs (see Table 8): know-how

related to tourist requirements, measured by knowledge of Japanese tourists’ preferences and

tastes (3.6), Japanese language (3.8) and employment of Japanese trained staff (3.7); and

synergies in packaging and marketing a range of special quality tourist products and services,

measured by the speed and quality (3.4) and range of products and services (3.5) and advertising

and marketing methods (3.4). Governance advantages, such as being part of a worldwide

operation (2.7), scored poorly. This is not surprising since vertical integration in tourist services

is new in Japan, and the informational advantages flowing from the links between the

reservation system and holiday packages and accommodation abroad are only slowly emerging

(Forsyth and Smith 1992).

Locational factors

In some industries there was a clear interplay between ownership advantages and locational

factors — Japanese financial institutions used their competitive advantages to service their

parent’s clients (3.6) or companies in their Group (3.4) or service other Japanese companies in

Australia (3.1), as shown in Table 9. Japanese financial MNEs followed Japanese manufactur-

ing firms to Australia. In contrast, no Japanese manufacturer ranked as medium or high the

investment motive of supplying other Japanese firms in Australia; the overall score was 1.3 (see

Table 7). Ninety per cent of the manufacturing respondents ranked supplying the Australian

market as high, with an overall score of 3.9 (Table 7).

The Australian experience stands in contrast with the practice of Japanese firms which

invested in Europe and the United States, where many firms, particularly car parts and electronic

components suppliers, serviced existing Japanese MNEs. The three Japanese parts suppliers in

our sample targeted Australian customers from the beginning. Japanese firms ranked low the

supply of the Japanese markets (2.0), the promotion of exports to Australia from their Japanese

parents (2.2) and the supply of other countries from Australia (2.7). Japanese manufacturing

firms in Australia were not part of a global manufacturing network (see Table 7).

Table 9 presents the reasons for selecting Australia as an investment location, with the

need to adapt to local customers requirements (2.9), political stability (2.9), tariffs and import

duties (2.7), local content rules (2.7), energy costs (2.7) and the potential for market growth
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Table 9 Average score of locational factors in Japanese FDI (standard errors in
brackets)

Locational factors Manufacturing Financial services Tourism

Financial assistance by Australian government 1.4 (0.7) 1.4 (0.5) 1.1 (0.3)
Financial assistance from State governments 1.2 (0.4) 1.4 (0.5) 1.1 (0.3)
Tax rates 1.5 (0.9) 1.7 (0.6) 1.7 (1.3)
Need to adapt to local customers’ requirements 2.9 (1.3) 2.7 (1.2)
High transport costs of products from Japan 2.1 (0.9)
Tariffs/Import duties/controls 2.7 (1.4)
Local content rules 2.7 (1.5)
Overcame other export restrictions 1.7 (1.0)
Wage rates/labour costs 2.5 (0.9)
IR and productivity record 2.2 (1.2) 1.9 (0.7)
Energy costs 2.7 (1.1)
Input/component supply availability 2.3 (1.2)
Output/component supply prices 2.2 (1.2)
Legal and commercial systems 2.0 (1.0) 2.2 (1.0)
Cultural and social system 2.0 (1.1) 2.2 (0.8)
Follow competitors 2.2 (1.1) 2.8 (1.2) 1.8 (1.0)
Exchange rates changes 2.5 (1.2) 1.9 (0.7) 2.3 (1.1)
Access to technology 2.1 (1.2)
Political stability 2.9 (1.0) 2.9 (1.0) 3.3 (0.9)
Size of the Australian market 2.4 (1.3) 2.8 (0.9) 2.8 (1.0)
Potential for Australian market growth 2.6 (1.2) 3.1 (0.9) 3.7 (0.6)
Service parent’s Japanese client companies in Australia 3.6 (0.7)
Service Japanese customers of business group in Australia 3.4 (0.9)
Service other Japanese companies in Australia 3.1 (0.8)
Service Australian customers involved in trade with Japan 3.0 (1.2)
Service Australian customers without Japanese connections 2.8 (1.2)
Proximity to Japan 2.8 (1.2)
Similar time zone 3.6 (0.6)
Safe place 3.9 (0.4)
Warm climate 3.8 (0.4)
Fine beaches 3.5 (0.9)
Accessible and cheap golf 3.4 (0.6)
Unique flora/fauna 3.4 (0.7)
Wide open spaces 3.6 (0.6)
Warm relaxed people 3.7 (0.5)
Affordability 3.2 (0.9)

Note: The scores are calculated by assigning 1 to no importance, 2 to low importance, 3 to medium importance,
and 4 to high importance.

(2.6) all scoring poorly. So too did wage and labour costs (2.5), input/component supply prices

(2.2) and the availability of inputs (2.3) as locational factors in the FDI decision. Psychic

distance—differences in culture, language and legal systems—scored about 2.5. The large
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standard errors reported in Table 9 suggests that there was little agreement between firms on

these factors. However, Japanese firms were unanimous that financial assistance by federal

(1.4) and state governments (1.2) or tax rates (1.5) did not attract overseas investment, with the

low standard errors indicating a high level of uniformity among the respondents.

In US manufacturing, large and successful domestic corporations came as novice

investors seeking access to technology (Wesson 1993). Kogut and Chang (1991) also found that

Japanese firms were attracted to sectors with high R&D outlays. In our sample, access to

technology as a motivation for Japanese FDI only scored 2.1, reflecting Australia’s dependence

on overseas technology and manufacturing industry’s low levels of R&D (Hutchinson and

Nicholas 1992). However, Japanese manufacturing MNEs were from high R&D sectors and

spent more in Australia on R&D than non-Japanese MNEs and Australian corporations.

Japanese tourist firms identified a market with potential growth, which was ranked high

in terms of a safe tourist location (3.9), with a warm climate (3.8), warm, relaxed people (3.7),

similar time zone (3.7), fine beaches (3.5) and wide open spaces (3.6), (see Table 9). Federal

and state financial incentives and tax rates had no impact on investment decision by Japanese

tourist MNEs. The high scores on the location variables (and the low scores of government

incentives) had small standard errors, indicating that the responses were fairly concentrated.

Strategic factors

Empirical studies of Japanese FDI, especially in the US market (Hennart and Park 1993, p.24;

Encarnation 1987), have given support to strategic factors. Following competitors to Australia

was an unimportant factor in all industries in Table 9, with manufacturing firms scoring 2.3,

financial firms 2.8 and tourism firms 1.8. One firm in manufacturing invested in Australia to

takeover a competitor. While some auto assembly and electronic investment was motivated by

‘follow the leader’ strategies in oligopolistic industries, other auto and electronic firms scored

following competitors zero or low. Overall, strategic considerations were not significant factors

in the FDI decision by Japanese MNEs.

Alternative modes

FDI is one of a range of contracts that firms use to transact internationally. Franchises, licences,

joint ventures, strategic alliances and other long-term contracts are alternatives to the MNE. For
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manufacturing firms, almost half the sample firms did not respond or ticked not applicable to

the question of why they selected FDI rather than licensing. We speculate that many Japanese

MNEs do not consider other forms of overseas involvement as alternatives to FDI, a proposition

supported by the higher levels of ownership in Japanese subsidiaries than for Western

subsidiaries. Also, for those that did respond, the answer that their company preferred equity

investment (3.3) scored highest (seeTable 10). The transaction cost proxies, which measured

costly enforcement of the licence and opportunistic behaviour, performed poorly, with the large

standard errors indicating that the responses were spread out. Difficulty of guaranteeing quality

control (2.9) received the highest score, supporting our theory that quality control advantages

are appropriated through FDI rather than licensing. This result is consistent with Dunning’s

(1994, p. 70) finding that Japanese firms in Europe found licensing unsatisfactory when

rigorous quality control procedures were required.

Table 10 Average scores of reasons for rejecting alternative modes to FDI (standard
errors in brackets)

Reason Manufacturing Financial services Tourism

Unable to capture full value of product through licensing 2.1 (1.3)
Unable to negotiate satisfactory price 1.5 (1.0) 2.1 (1.1) 2.8 (1.5)
Difficulty in finding appropriate licensee in Australia 1.7 (1.1) 3.0 (1.4)
Difficulty of guaranteeing quality control 2.9 (1.1)
Difficulty of enforcing trademark or patent rights 1.7 (1.1)
Difficulty of ensuring reliable delivery dates by Australian firms 2.1 (1.2)
Unable to secure Japanese work style/management practices 1.9 (1.2)
Unable to guarantee appropriate prices for product 2.5 (1.3)
Unable to ensure introduction of innovations 2.1 (1.2)
Need to control distribution outlets for product 2.3 (1.3)
Wishes of Japanese government 1.0 (0.0) 1.7 (0.9) 2.0 (1.2)
Wishes of Australian government 1.7 (1.1) 1.8 (1.0) 2.2 (1.2)
Company prefers equity investment 3.3 (1.0) 2.9 (1.2) 2.9 (1.3)
Licence unable to capture full value of product/service 2.6 (1.3) 3.2 (1.3)
Difficulty of finding appropriate agent 1.9 (1.1)
Difficulty of monitoring behaviour of agent 1.7 (0.8)
Difficulty writing contract to prevent agent damaging your reputation 1.7 (0.8)
Difficulty of guaranteeing quality of service given by agent 2.3 (1.2)
Unable to ensure Japanese levels of service 3.5 (1.1)
Unable to ensure Japanese management practices 3.3 (1.0)

Note: The scores are calculated by assigning 1 to no importance, 2 to low importance, 3 to medium importance,
and 4 to high importance.
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The Japanese tourist and financial firms also showed a poor response rate on the question

of franchising as an alternative to FDI. For those firms which responded, an F test indicated that

the ranking for equity investment was not the same across the three industries, with statistically

significant lower scores in tourism and financial services than manufacturing (The F ratio was

0.4387 with 2 degrees of freedom and 33 observations.) In Table 10, Japanese tourist firms

preferred FDI to franchising arrangements because franchising could not ensure the quality of

service required by Japanese tourists (3.5), the type of Japanese management practices (3.3) or

allow the principal to capture the full value of the service (3.2). For financial firms, licensing

was not an alternative mode, with all the licensing responses for financial firms in Table 10

receiving a low score.

Conclusion

Japanese MNEs are important players in the Australian economy, although they are under-

represented in the manufacturing sector. The motivation and reasons for their involvement in

the economy are consistent with the generic transaction cost model of MNEs and FDI. The

Japanese MNEs in our sample relied on their ownership advantages in relation to product and

production technology and governance to successfully overcome the disadvantages of compet-

ing at a distance in the Australian market. Our results are broadly consistent with the evidence

on the reasons Japanese firms in Europe and the United States chose the multinational form of

international involvement. The reasons Japanese MNEs selected Australia as a location for FDI

were specific to each sector. Manufacturing firms supplied the Australian domestic market,

while financial service firms serviced other group firms, Japanese clients of their group, and

other Japanese firms in Australia. The physical attributes of Australia constituted the most

important locational factors for tourist firms
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Appendix

Table A.1 Manufacturing sales

Sales Frequency Cumulative %

$1m–$34m 9 47.4
$35m–$99m 4 68.4
$100m–$1,000m 5 94.7
>$1,000m 1 100.0

Sample: 19

Table A.2 Manufacturing paid-up capital

Paid Up Capital Frequency Cumulative %

<$5m 9 47.4
$5m–$30m 5 73.7
$31–$80m 3 89.5
>$80m 2 100.0

Sample: 19

Table A.3 Manufacturing net profit

Profit Frequency Cumulative %

Loss 2 11.8
<$0.5m 7 52.9
$0.5m–$1.1m 4 76.5
$1.2m–$10m 3 94.1
>$10m 1 100.0

Sample: 17
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Table A.4 Manufacturing R&D spending

R&D Frequency Cumulative %

<$0.2m 3 21.4
$0.2m–$0.4m 4 50.0
$0.5m–$7m 5 85.7
>$8m 2 100.0

Sample: 14

Table A.5 Manufacturing total employees

Total employees Frequency Cumulative %

1–39 5 25.0
40–179 5 50.0
180–429 6 80.0
>429 4 100.0

Sample: 20

Table A.6 Financial services paid-up capital

Paid-up capital Frequency Cumulative %

<$12m 5 23.8
$12m–$30m 4 42.9
$31m–$58m 7 76.2
$59m–$77m 3 90.5
>$77m 2 100.0

Sample: 21
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Table A.7 Financial services net profit

Profit Frequency Cumulative %

Loss 3 15.0
Even 3 30.0
$0.1m–$0.7m 3 45.0
$0.8m–$2.2m 5 70.0
$2.3m–$3.2m 4 90.0
>$3.2m 2 100.0

Sample: 20

Table A.8 Financial services total employment

Total employment Frequency Cumulative %

None 1 3.8
1–20 13 53.8
21–50 7 80.8
51–100 3 92.3
>100 2 100.0

Sample: 26

Table A.9 Tourism paid-up capital

Paid-up capital Frequency Cumulative %

$0.1m–$0.6m 3 25.0
$0.7m–$1.0m 3 50.0
$1.1m–$20m 3 75.0
>$20m 3 100.0

Sample: 12



22

References

Aoki, M. (1990) ‘Toward an economic model of the Japanese firm’ Journal of Economic
Literature 28, pp. 1–27 (March)

Australia–Japan Economic Institute (1992)  A Directory of Japanese Business Activity in
Australia 1992 Sydney: Australia–Japan Economic Institute

Buckley, P. J. and M. C. Casson (1976) The Future of the Multinational Enterprise London:
Macmillan

Carlos, Ann and Stephen Nicholas (1990) ‘Agency problems in early chartered companies: the
case of the Hudson’s Bay Company’ Journal of Economic History 50(4),  pp. 853–75
(December)

Casson, M. C. (1979) Alternatives to the Multinational Enterprise London: Macmillan

Caves, Richard E. (1982) Multinational Enterprise and Economic Analysis London: Cam-
bridge University Press

—— (1993) ‘Japanese investment in the United States: lessons for the economic analysis of
foreign investment’ Discussion Paper No. 1652, Harvard Institute of Economic
Research, Harvard University, Cambridge, Massachusetts

Drake, T. A. and R. E. Caves (1992) ‘Changing determinants of Japanese foreign investment
in the United States’ Journal of the Japanese and International Economies 6, pp.
228–56 (September)

Drysdale, Peter (1992) ‘Japanese direct foreign investment in Australia: in comparative
perspective’ Paper prepared for Australia–Japan Research Centre Workshop on
Japanese Direct Foreign Investment in Australia, Australian National University,
Canberra, 10 December

Dunning, John H. (1977) ‘Trade, location of economic activity and the MNE: a search for an
eclectic approach’ in B. Ohlin, P. Hesselborn and P. M. Wijkman (eds) The Interna-
tional Allocation of Economic Activity: Proceedings of a Nobel Symposium held at
Stockholm London: Macmillan

—— (1986) Japanese Participation in British Industry London: Croom Helm

—— (1993) ‘Japanese and US manufacturing investment in Europe: some comparisons and
contrasts’  Discussion Paper No. 171, Department of Economics, University of Reading
(February)

——  (1994) ‘The strategy of Japanese and US manufacturing investment in Europe’ in Mark
Mason and Dennis Encarnation (eds) Does Ownership Matter? Japanese Multina-
tionals in Europe Oxford: Clarendon Press

Encarnation, Dennis J. (1987) ‘Cross-investment: a second front of economic rivalry’California
Management Review 29(2), pp. 20–48



23

Forsyth, P. and N. Smith (1992) ‘Corporate organisation and distribution channels in Japan:
the tourism industry case’ in P. Sheard (ed.) International Adjustment and the
Japanese Firm  Sydney: Allen and Unwin

Froot, Kenneth A. (1991) ‘Japanese foreign direct  investment’ Working Paper No. 3737,
National Bureau of Economic Research, Cambridge, Massachusetts

Graham, Edward M. (1974) Oligopolistic Imitation and European Direct Investment in the
United States Cambridge, Mass.: Graduate School of Business Administration,
Harvard University

Hawawini, Gabriel and Michael Schill (1994) ‘The Japanese presence in the European
financial services sector’ in Mark Mason and Dennis Encarnation (eds) Does Owner-
ship Matter? Japanese Multinationals in Europe Oxford: Clarendon Press

Hennart, Jean-Francois (1982) A Theory of Multinational Enterprise Ann Arbor: University
of Michigan Press

Hennart, Jean-Francois and Y.-R. Park (1993) ‘Locations, governance, and strategic determi-
nants of Japanese manufacturing investment in the United States’ Working Paper,
College of Commerce and Business Administration, Universityof Illinois, Champaign,
Illinois

Hutchinson, Diane and Stephen Nicholas (1992) ‘Technology transfer and strategy of
internationalization by Australian manufacturing in the 1980s’ in Peter J. Buckley and
Mark Casson (eds) Multinational Enterprises in the World Economy: Essays in
Honour of John Dunning London: Edward Elgar

Hymer, Stephen H. (1976) The International Operations of National Firms: A Study of
Direct Foreign Investment Cambridge: MIT Press

Kester, W. C. (1991) Japanese Takeovers: The Global Market for Corporate Control
Boston: Harvard Business School Press

Knickerbocker, F. T. (1973) Oligopolistic Reaction and Multinational Enterprise Boston:
Division of Research, Harvard Business School

Kogut, Bruce (1990) ‘International sequential advantages and network flexibility’ in Christopher
A. Bartlett et al. (eds) Managing the Global Firm London: Routledge

—— (1994) ‘Comment’ in Mark Mason and Dennis Encarnation (eds) Does Ownership
Matter? Japanese Multinationals in Europe Oxford: Clarendon Press

Kogut, B. and S. J. Chang (1991) ‘Technological capabilities and Japanese foreign direct
investment in the United States’ Review of Economics and Statistics 75, pp. 401–13
(August)

Kojima, K. (1978) Direct Foreign Investment: A Japanese Model of Multinational Business
Operations New York: Praeger.

Kreinin, Mordechai E. (1989) ‘How closed is Japan’s market? Additional evidence’ The
World Economy 11(4), pp. 529–42



24

Kume, Goroto and Keisuke Totsuka (1993) ‘Japanese manufacturing investment in the EC:
motives and locations’ in Masaru Yoshitomi et al. (eds) Japanese Direct Investment
in Europe: Motives, Impact and Policy Implications Aldershot: Avebury

Nicholas, Stephen (1982) ‘British multinational investment before 1939’ Journal of Euro-
pean Economic History 11, pp. 605–30

—— (1983) ‘Agency contracts, institutional modes, and the transition to foreign direct
investment by British manufacturing multinationals before 1939’ Journal of Economic
History 43, pp. 675–86

—— (1989) ‘Location choice performance and the growth of British multinational firms’
Business History 31, pp. 122–41

Tokyo Keizai Shinposha (1993) Japanese Overseas Investment, 1992–93 Tokyo: Tokyo
Keizai Shinposha

Teece, D. J (1976) The Multinational Corporation and the Resource Cost of International
Technology Transfer Cambridge, Mass.: Ballinger

Wesson, T. (1993) ‘The determinants of foreign direct investment in US manufacturing
industries’ PhD Dissertation, Harvard University

Wilkins, M. (1970) The Emergence of Multinational Enterprise: American Business
Abroad from the Colonial Era to 1914 Cambridge, Mass.: Harvard University Press

Yamawaki, Hideki (1994) ‘Entry patterns of Japanese multinationals in US and European
manufacturing’ in Mark Mason and Dennis Encarnation (eds) Does Ownership
Matter? Japanese Multinationals in Europe Oxford: Clarendon Press



25

Previous Pacific Economic Papers

255 From Osaka to Subic: APEC’s challenges for 1996
Andrew Elek, May 1996

254 NAFTA, the Americas, AFTA and CER: reinforcement or competition for APEC?
Richard H. Snape, April 1996

253 Changes in East Asian food consumption: some implications for Australian irrigated
agriculture
Philip Taylor and Christopher Findlay, March 1996

252 Behaviour of Pacific energy markets: the case of the coking coal trade with Japan
Richard J. Koerner, February 1996

251 Intra-industry trade and the ASEAN free trade area
Jayant Menon, January 1996

250 China and East Asia trade policy, volume 3:
China and the world trade system
Various authors, December 1995 (special volume)

249 China and East Asia trade policy, volume 2:
Regional economic integration and cooperation
Various authors, November 1995 (special volume)

248 China and East Asia trade policy, volume 1:
East Asia beyond the Uruguay Round
Various authors, October 1995 (special volume)

247 The question of access to the Japanese market
Peter Drysdale, September 1995

246 The Asia factor in US–Japan relations
Urban C. Lehner, August 1995

245 ASEAN’s new role in the Asia Pacific region: can it be a driving force of wider
regional economic cooperation?
Jiro Okamoto, July 1995

244 Dollar shortage — Yen shortage?
Heinz W. Arndt, June 1995

243 The dynamics of employment, wages and output: a comparative study of Korea
and Japan
Francis In and Arlene Garces, May 1995



242 On exports and economic growth: further evidence
Ligang Song and Tina Chen, April 1995

241 US trade policy towards the Asia Pacific region in the 1990s
John Kunkel, March 1995

240 A simple model of main bank monitoring in Japan
Luke Gower, February 1995

239 The impact of economic reform on technical efficiency: a suggested method of
measurement
Peter Drysdale, K. P. Kalirajan and Shiji Zhao, January 1995

238 Price flexibility in Japan, 1970–92: a study of price formation on the distribution
channel
Kenn Ariga and Yasushi Ohkusa, December 1994

237 Political economy of the large-scale retail store law: transforming ‘impediments’ to
entering the Japanese retail industry
Terada Takashi, November 1994

236 A microeconomic model of Japanese enterprise bargaining
Akira Kawaguchi, October 1994

235 Building a multilateral security dialogue in the Pacific
Liu Jiangyong, September 1994

234 Changing patterns of world trade and development: the experience from the 1960s to
the 1980s
Ligang Song, August 1994

233 Taiwan’s industry policy during the 1980s and its relevance to the theory of strategic
trade
Heather Smith, July 1994

232 Why is Japanese working time so long? Wage working time contract models
Akira Kawaguchi, June 1994

231 Japanese multinationals in Australian manufacturing
Diane Hutchinson and Stephen Nicholas, May 1994

230 Food processors, retailers and restaurants: their place in the Japanese food sector
Paul Riethmuller, April 1994

229 Korea’s industry policy during the 1980s
Heather Smith, March 1994



Annual subscription rate for twelve issues:
Individuals $A60.00
Institutions $A100.00

Cost for single issues:
$A15.00
$A10.00 (Students)

All prices include postage

Available from: Publications Department
Australia–Japan Research Centre
Research School of Pacific and Asian Studies
The Australian National University
Canberra ACT 0200, Australia
Facsimile:  (61 6) 249 0767
Telephone: (61 6) 249 3780
E-mail: ajrcgen@ajrc.anu.edu.au

228 Individual characteristics and garment consumption in Japan
Yiping Huang and Weiguo Lu, February 1994

227 The US–Japan global partnership: expectations and realities
Aurelia George, January 1994

226 Lessons from the fuss about Japanese beef trade liberalisation
Hiroshi Mori, December 1993

225 FDI and other contractual arrangements in the Australian beef industry: the Japanese
response to domestic market liberalisation
Julian B. Morison, November 1993

224 Asia Pacific Economic Cooperation and Australia–Japan relations: a Japanese
perspective
Masatoshi Inouchi and Takashi Terada, October 1993

223 Japanese direct foreign investment in Australia in comparative perspective
Peter Drysdale, September 1993

222 Exchange rate changes and export pricing behaviour in Japan
Premachandra Athukorala and Jayant Menon, August 1993

221 General revenue grants and the flypaper effect: the Japanese case
Kiyohito Hanai, July 1993


